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 TIME  EVENT 

8:30 – 4:00 pm  CT HFMA Golf Tournament & Reception at Fox Hopyard Golf Club  see insert 

6:00 – 8:00 pm  Conference Registration (at Mohegan Sun) 
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TIME  EVENT 

7:00 am   Conference Registration 
Exhibit Hall Opens 

7:00 – 8:00 am   Hot Buffet Breakfast Sponsored by BKD CPAs & Advisors 

8:00 – 8:30 am   Opening Remarks 

8:30 – 9:30 am  (T1) Keynote Address  Sponsored by Bank of America Merrill Lynch 

A book signing will be held at the conclusion of this presentation. 

9:30 – 10:00 am  Break with Exhibitors 

10:00 – 11:00 am   (T2) Industry Update 

11:00 – 11:15 am   Break with Exhibitors 

11:15 – 12:30 pm  (T3) Breakout Sessions 

12:30 – 1:45 pm   Lunch 

1:45 – 3:00 pm   (T4) Breakout Sessions 

3:00 – 3:15 pm   Break with Exhibitors 

3:15 – 4:30 pm   (T5) Breakout Sessions 

4:30 – 6:00 pm   Networking Reception  Sponsored by Cleverley + Associates and RevSpring, Inc. 
Relax and network with colleagues. Light appetizers will be served with cash bar. 

6:00 – 8:30 pm 
$ 

Add-on Activity ($50):  Murder Mystery Dinner 
Sponsored by BerryDunn and Penn Credit Corporation 
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TIME  EVENT 

7:30 – 8:30 am   Hot Buffet Breakfast  

8:30 – 9:30 am  (W1) Capstone Address  Sponsored by Baker Newman Noyes 

9:30 – 9:45 am  Break with Exhibitors 

9:45 – 11:00 am   (W2) Breakout Sessions 

11:00 – 11:15 am   Break with Exhibitors 

11:15 – 12:45 pm   (W3) Closing CEO Panel Discussion 

12:45 pm  Raffle Drawings & Conference Conclusion  Must be present to win! 

Box Lunch Available 
   

Learn More & Register 

www.HFMARegion1.org 
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STAY UP TO DATE 
 

@CTHFMA 
 

@MAINEHFMA 
 

@HFMA_MA_RI 
 

@NHVTHFMA 

GENERAL SESSIONS 

 

 TUE  |  8:30 AM - 9:30 AM  
KEYNOTE ADDRESS 
(T1) 5 Steps To Make The Impossible Possible 
Ben Nemtin 
Author and Co-Founder, The Buried Life 
 

Ben Nemtin is on a mission to achieve the unthinkable. From playing 
basketball with President Obama to streaking a soccer field, from 
raising over $400,000 for charity to placing a record-breaking 
$250,000 bet on roulette- Ben's bucket list quest has inspired 
millions to strive for greatness. Ben weaves the compelling story of 
how The Buried Life grew from 100 impossible dreams scribbled on 
a piece of paper into a global movement of millions and skillfully 

connects his story to the fabric of our daily lives.  
 

Ben's message of radical possibility combined with his "5 Steps to Make the Impossible 
Possible" leaves audiences not only inspired but also equipped to tackle the seemingly 
insurmountable. Ben's system of achieving any impossible goal demystifies daunting tasks and 
turns "dreams" and "projects" by creating a digestible pathway to success. Mediocre is 
crowded, raise your bar and surprise yourself. 
 

Learning Objectives: 
 Why prioritizing personal goals is vital to your wellbeing, the wellbeing of those around you 

and your career. 

 How to unbury your dreams and keep them unburied. 

 How to accomplish seemingly impossible goals. 
 

 TUE  |  10:00 AM  -  11:00 AM 
INDUSTRY UPDATE 
(T2) The Healthcare Finance Marathon:  
Staying the Course   
Joseph J. Fifer, FHFMA, CPA 
President and CEO, HFMA 
 

Finding solutions to the healthcare industry’s long-term challenges 
requires perseverance. In this presentation, HFMA President and 
CEO Joseph J. Fifer, FHFMA, CPA, draws on research findings on 
the total cost of care, industry consolidation, and consumerism to 
provide strategic guidance for staying the course. The session also 
includes an update on major HFMA initiatives. 

 

Learning Objectives: 

 Discuss linkages between value-based payment and reducing the total cost of care. 

 Identify process factors that differentiate successful mergers and acquisitions. 

 Describe action steps for improving the patient financial experience. 
 

 WED  |  8:30 AM - 9:30 AM  

CAPSTONE ADDRESS 
(W1) Optimizing the Patient Journey with AI 
John Brownstein, PhD 
Chief Innovation Officer, Boston Children's Hospital 

 

Through social media, forums, and online communities, wearable 
technologies and mobile devices, there is a growing body of health-
related data that can shape our assessment of human illness. 
Collectively, this data comprises an individual's 'digital phenotype' - 
unique, unsolicited and real-time information about a person's health. 
Our current research focuses on using digital phenotypes for 

population health surveillance, specifically to identify and analyze specific sub-populations over 
space and time with the goal of better understanding patient behavior and disease dynamics. 
Some current research topics include foodborne illness, insomnia, autism, febrile illness, and 
patient experience. 
 

Learning Objectives: 

 Evaluate growing body of health-related data that can shape our assessment of human 
illness. 

 Identify and analyze specific sub-populations over space and time. 

 

 WED  |  11:15 AM  -  12:45 PM 

CLOSING PANEL 
(W3) National Leaders on Innovation 

Panelists 
Reginald Eadie, MD, MBA 
President and CEO, Trinity Health Of New 
England  

George Hamilton 

Vice President Business Development, 
Intermountain Ventures 

Donna M. Littlepage 
Senior Vice President of Accountable Care 
Strategies, Carilion Clinic 

Moderator 
James Heffernan, FHFMA, MBA 
Senior Vice President Finance and Treasurer, 
Massachusetts General Physicians Organization  

 

With this year's theme "Imagine Tomorrow," our 
closing panel will focus on innovation 
demonstrated by top healthcare systems during 
these disruptive times. Join national healthcare 
leaders as they share with us how their 
organizations have embraced innovation. This 
year, we bring you panelists and perspective 
from throughout the country. 
 
Learning Objectives: 

 Compare the common issues facing providers 
around the country. 

 Share the innovations of the health systems 
represented, the challenges and opportunities 
faced, and where they are in their journey. 

 Inspire participants for new ideas that they can 
take back to their own organizations. 

  

#HFMAR1 
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BREAKOUT SESSIONS 

 

 TUE  |  11:15 AM  -  12:30 PM 

REVENUE CYCLE TRACK 
(T3A) Revenue Integrity - Finding Lost Cash in an 
Airtight Revenue Cycle 
Billy Trujillo  |  Manager, Triage Consulting 
Erika Via Gordon, MBA, CIC, COC, CRCR  |  Director, Medicare, Triage 
Consulting 

 

This presentation will highlight circumstances where, despite a well-
designed revenue cycle, difficult to detect errors can occur that lead to 
lost revenue. Examples include challenges with charge capture, 
diagnosis, and procedure coding, CDM Design, unique payer contract 
provisions and requirements, unintended bill edit effects, contract 
management system limitations, among several others. The 
presentation will include real examples and solutions taken from hospital 
clients across the country. The goal of this presentation is to equip 
hospital revenue cycle leaders with actionable items that will yield 
additional revenue in an otherwise high performing revenue cycle. 
 

Learning Objectives: 

 Correct methods of billing inpatient claims for Part B reimbursement 
to Medicare and outpatient series claims for appropriate commercial 
payer reimbursement. 

 Specific methods of finding lost implant revenue due to missing 
charges and conflicting CDM requirements for skin substitutes. 

 Ways revenue leakage can occur throughout the billing and coding 
requirement cycle for new drugs. 

 

REIMBURSEMENT TRACK 

(T3B) S-10 and Medicare DSH 
Jeff Norman  |  Director Senior Manager, Southwest Consulting 
Associates 
Kyle Pennington  |  Director National Sales and Client Relations 
Manager, Southwest Consulting Associates 

 

As CMS continues with the use of Medicare cost report Worksheet S-10 
to determine a provider's UC Factor 3 reimbursement per the FFY 2019 
IPPS final rule, ensuring the accuracy of Worksheet S-10 reporting is 
essential for all Medicare DSH-eligible hospitals, as this data source 
now drives a nearly $8.3 billion reimbursement program. This 
presentation will examine the FFY 2019 IPPS Final Rule as it pertains to 
the Medicare DSH/Uncompensated Care calculation and will also 
provide trend analyses and impacts associated with qualifying DSH 
hospitals. Additionally, since CMS audits of S-10 data have started for 
the first time, SCA will also provide a timely, detailed discussion 
surrounding the challenges hospitals are encountering in calculating, 
accurately reporting and documenting auditable support for their 
Uncompensated Care Factor 3 distributions. 
 

Learning Objectives: 

 Examine the current Medicare prospective payment rules with 
regards to Medicare DSH & Uncompensated Care payments. 

 Identify trends to consider and dollar impact shifts for budgeting. 

 Demonstrate best practices for initial and revised cost report 
completion with audit compliance in mind. 

 

FUTURE STATE TRACK 
(T3C) Unlocking the Power of Analytics for Data-
Driven Care 
Jennifer D. Carney  |  Vice President, Finance and Analytics, Beth Israel 
Deaconess Care Organization 

 

To unlock the power of data-driven care, providers must leverage health 
care analytics in a meaningful way. First, organizations must invest in 
infrastructure and tools to deliver accurate and comprehensive data 
analysis. But where should they focus analytics efforts to achieve the 
greatest impact — and drive an ROI? How can providers use insights to 
meet the various quality measures within value-based contracts?  

In this session, Jennifer Carney will share lessons learned from an 
ACO’s journey bringing real-time analytics to the frontlines of health 
care delivery.  
 

Learning Objectives: 

 Learn the various business intelligence tools and infrastructure 
needed to successfully bring analytics into the physician practice 
workflow. 

 Identify areas of focus for analytics that will have the greatest impact, 
drive ROI, and align physicians and hospitals to ensure they are 
working toward shared goals. 

 Set, implement, and monitor performance targets that meet the 
various quality measures within risk-based reimbursement contracts, 
and help achieve population health goals. 

 

 TUE  |  1:45 PM  -  3:00 PM 

REVENUE CYCLE TRACK 
(T4A) Pricing Transparency - Defending Your 
Chargemaster 
Rebecca Marsh, MBA, CPC, CHC  |  Vice President, Advisory Solutions, 
nThrive 

 

Increasing federal and state regulations are causing many hospitals to 
struggle to stay up-to-date with ever-changing coding and compliance 
rules, as well as developing and maintaining a defensible and 
transparent pricing strategy. This presentation is designed to define the 
Chargemaster (CDM) and help you determine next steps to defend you 
CDM including written criteria, policies and procedures specific to 
common risk areas, in addition to key industry trends that impact CDM 
structure, price transparency and revenue. We will also address next 
steps for you to consider when implementing an effective Internal Audit 
and Monitoring program to ensure compliance and optimize 
reimbursement long term. 
 

Learning Objectives: 

 Understand the role the CDM plays in the hospital revenue cycle. 

 Identify risk areas and develop a plan to proactively defend your CDM 
structure and negotiate payer contracts. 

 Understand your payer contracts and how net revenue is impacted. 

 Identify key elements of an Internal Audit and Monitoring program to 
ensure a compliant CDM with accurate and complete charge capture. 

 

REIMBURSEMENT TRACK 

(T4B) Medicare Wage Index Update 
Mike Webdale  |  President and CEO, R-C Healthcare Management 
Services 

 

Attendees will gain an understanding of the Medicare wage index and 
how it impacts the Medicare reimbursement for their hospital. They will 
learn about exceptions to the standard geographic designations and 
how recent strategies have impacted the wage index. Data and 
examples from each of the New England states will be reviewed. The 
program will also demonstrate specific items to focus on in the data in 
order to optimize their reimbursement rates. An up-to-date status report 
of the wage index for New England will be provided. 
 

Learning Objectives: 

 What is the Wage Index and how is it calculated? 

 Impact of the Wage Index on the bottom line. 

 Scrutinizing your data (and that of your neighbor)  
 

FUTURE STATE TRACK 
(T4C) Data to Action: Empowering Users to Make 
Informed Decisions 
Leon Corbeille  |  Director, Strata Decision Technology 
Mike DeAngelo  |  Financial Analyst, Yale University 
Brett Perrone  |  Executive Director Operational and Strategic Finance, 
Yale New Haven Health 
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Optimize decision support in your organization by enabling users to tap 
into available resources. This session will explore how providing the 
proper training and guidelines for decision support to users throughout 
your organization can facilitate a data driven culture to improve strategic 
planning and root cause analysis. 
 

Learning Objectives: 

 Be able to identify best practices for providing users with the proper 
tools and understanding to fully utilize underlying data. 

 Determine what procedures can help ensure data is accessed 
consistently and correctly. 

 

 TUE  |  3:15 PM  -  4:30 PM 

REVENUE CYCLE TRACK 
(T5A) The E Factor: Cultivating an Engaged Revenue 
Cycle Team to Drive Strong Performance 
Lynne Mahony, MBA, MFA  |  Managing Director, Studer Group/Huron 
Robert Parris  |  Managing Director, Studer Group/Huron 

 

Lynne and Robert will share Evidence-Based Leadership℠ principles 
and best practices of high performing revenue cycle organizations.  
Attendees will gain insight into how to create and sustain high employee 
engagement that empowers the organization to meet and exceed 
revenue cycle targets.  Come prepared to this interactive session to 
learn and discuss high impact leadership practices that increase 
employee engagement, foster a culture of professional development 
and growth that advances organizational objectives across a balanced 
scorecard. 
 

Learning Objectives: 

 Learn practical methods for continually connecting your team to the 
“WHY” of their work—how revenue cycle is vital to the execution of 
the organization’s mission, vision and values. 

 Gain insight into research on what employees want from their leader 
and the practical how-to’s for meeting those expectations. 

 Understand the theory and practice of aligning goals and incentives to 
outcomes-based training. 

 

REIMBURSEMENT TRACK 

(T5B) Telemedicine and 340B Update: CMS Giveth 
and Taketh Away 
Gary Rosenberg  |  Counsel, Verrill Dana, LLP 
Rachel Weisblatt  |  Associate, Verrill Dana, LLP 

 

This session will cover two areas that are of great interest to providers 
that are constantly changing. Learn the current status of Medicare's 
expanded coverage of telemedicine services as well as payment 
reductions and other changes to the 340B drug pricing program. 
 

Learning Objectives: 

 Learn the current national landscape on telehealth reimbursement 
and update on proposed Medicare expansion of telehealth coverage 
and potential obstacles. 

 Recent Medicare payment cuts for 340B drugs. 

 Final regulation setting pharma ceiling prices and monetary penalties. 
 

FUTURE STATE TRACK 
(T5C) Transforming VBC Population Health via 
Telehealth: Positive ROI Lessons Learned 
Panelists  |  Sheila Johnson, RN, MBA  |  Vice President, Population 
Health Clinical Operations, Trinity Health 
Corbin Petro  |  President and CEO, Benavera Health 
Dr. Abhishek Sharma, MD, MBA, MPH  |  Engagement Manager, 
Guidehouse 
Moderator  |  Caroline R. Piselli, DNP, RN, MBA, FACHE  |  Managing 
Director, Guidehouse 
 

The increasing importance to effectively and efficiently manage outcome 
based population health within evolving value-based care, 
consolidations, and consumerism has created a critical dependence on 
telehealth. Telehealth's adoption within person-centered care models is 
associated with organizational enablement of outcomes, provider/patient 
satisfaction, improved long distance patient/client contact, engagement, 
interventions and monitoring. The potential for additional benefits and 

positive ROIs can be further realized with advancements of telehealth 
technology and ability to integrate with electronic health records, 
devices, m-health, evidence-based approaches, patient data 
repositories and holistic care. 
 

Each panelist will provide a brief perspective about the current state and 
their recommendation for an 'art of the possible' sustainable model. 
 

Learning Objectives: 

 Provide participants with current to future state perspectives about 
how varying levels of telehealth can continue to enable clinical 
outcomes, efficiencies and positive ROI within a VBC/population 
health transformation. 

 Understand evolving definitions of ROI/value definition evolution as 
viewed by converging stakeholders; patient' person, clinicians, 
consumers, payers, providers, Congress, taxpayers. 

 Facilitate a discussion about future proof best practices that are 
flexible and adaptable to continual VBC evolution. 

 

 WED  |  9:45 AM  -  11:00 AM  

REVENUE CYCLE TRACK 
(W2A) Surprise Billing Laws: How to Protect Your 
Organization and Your Patients 
Carmen Jule. Esq.  |  Associate, Garfunkel Wild, P.C. 
Debra Silverman, Esq.  |  Partner Director, Garfunkel Wild, P.C. 

 

This session will (i) provide an overview of the genesis of surprise bill 
laws and their purpose as consumer protection statutes; (ii) outline and 
compare New England states' respective surprise bill laws, as well as 
similar proposed federal legislation, and (iii) describe the necessity for 
compliance with such laws.  
 

Learning Objectives: 

 Obtain foundational knowledge of the requirements of surprise bill 
laws. 

 Attain heighted awareness for the pitfalls of non-compliance. 

 Discuss approaches for how to comply. 
 

REIMBURSEMENT TRACK 

(W2B) Update of Key Legal Developments Impacting 
Finance & Reimbursement 
Vincenzo Carannante  |  Partner, Shipman & Goodwin LLP 
Joan Feldman  |  Partner, Shipman & Goodwin LLP 

 

This session will provide an update of key legal developments impacting 
finance and reimbursement. 
 

Learning Objectives: 

 Learn about legal developments that may impact business decisions. 

 Learn about legal developments that may impact compliance. 

 Learn about key legal changes that may impact finance and 
reimbursement. 

 

FUTURE STATE TRACK 
(W2C) Private Equity in Healthcare 
Asif Zaman  |  Managing Director, PPC Enterprises 

 

This session will provide an overview of the private equity industry and 
its increasing relevance within the U.S. healthcare landscape over the 
past decade. We will discuss recent investment trends (by healthcare 
sub-verticals) and popular industry themes that have attracted a 
significant amount of attention from investors. We will outline the key 
components of private equity firm's standard due diligence process and 
what they look for in potential investments. In doing so, the session will 
also highlight ways in which target management teams can better 
prepare and position themselves for those discussions. 
 

Learning Objectives: 

 Understanding of private equity healthcare investment trends 
(historical & current). 

 Key attributes private equity firms look for in potential investments.  

 Steps individuals/organizations can take to position themselves more 
favorably during discussions with potential private equity investors. 
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ACTIVITIES 

 

MON  |  8:30 AM - 4:00 PM  
GOLF TOURNAMENT 
Not Included with Conference Fee 

 

The HFMA Connecticut Chapter will host a golf tournament and 
reception on Monday, May 20 at Fox Hopyard Golf Club. The 
masterfully crafted course is perfect for players at any level. 
Registration for this event is separate from the conference and 
through CT HFMA at www.CTHFMA.org. 
 

 

TUE  |  4:30 PM - 6:00 PM  
NETWORKING RECEPTION 
Included with Conference Fee 

 

Wind down after a day of learning with some social time—meet, 
mingle, and make new connections! The event will be held 
Tuesday, May 21 from 4:30-6:00 pm, and includes a special Region 
1 custom cocktail, light food, and cash bar. 
 
 
 

TUE  |  6:00 PM - 8:30 PM  
MURDER MYSTERY DINNER EVENT 
Not Included with Conference Fee ($50pp) 
 

We’re bringing in the professionals, and invite you to become a 
sleuth for the evening! Enjoy a buffet dinner and cash bar as you 
explore clues to figure out whodunit. Add this optional dinner 
experience ($50 per person) to your agenda during your conference 
registration process. Advance registration required. Limited space. 

 

TUE  |  7:00 AM - 6:00 PM  WED  |  7:30 AM - 12:45 PM  
EXHIBIT HALL 
Included with Conference Fee 
 

The support of our sponsors makes this conference possible. Please be sure to visit the Exhibit 
Hall to learn about the services and products our 60+ exhibitors offer. 
 

WED  |  12:45 PM - 1:00 PM  
DOOR PRIZES & DRAWINGS 
Included with Conference Fee 
 

There will be prize drawings held during the conference and at the close of the conference at 
12:45 pm on Wednesday. You must be present to win. 
 
 

IN THE KNOW 
 

DRESS 
 

Dress is business casual for all events. 
 

MEALS 
 

Breakfast and lunch on Tuesday, May 21, and 
Wednesday, May 22, are included in your 
conference registration. Most dietary restrictions 
can be honored if requested. 
 

Dinner on Monday and Tuesday night is on your 
own. You have the option of adding the Murder 
Mystery dinner event to your registration for $50 
(see details to the left). 
 

EDUCATION 
 

All HFMA educational programs earn points 
towards HFMA certification and certification 
maintenance requirements. 
 

This conference has 11.0 contact hours. 
 

Audience: 
This program is appropriate for healthcare 
finance professionals with experience and 
knowledge comparable to CFOs, Revenue Cycle 
Executives, Consultants, Controllers, Finance 
Executives, and other similar positions. 
 

Prerequisites:  
Prerequisites and advance preparation are not 
required unless otherwise indicated. All courses 
are instruction method GROUP LIVE. All 
sessions will incorporate an element of 
participant engagement, and there will be time 
for questions after each session. 
 

Speaker Handouts:  
Handouts will be made available to attendees on 
www.HFMARegion1.org to download and/or print 
at least 3 days prior to the conference. In 
addition, handouts will be made available 
through the conference mobile app. 
 

Speaker Bios: 
Learn more about our speakers at 
www.HFMARegion1.org. 

CPE CREDITS 

 

This conference contains a maximum of 10.50 CPE credits if all possible sessions are attended.  
All sessions have a CPE Fields of Study of Specialized Knowledge & Application, unless otherwise noted. 
 

Continuing education credits for NASBA will be sponsored and issued by the Massachusetts-Rhode Island Chapter. HFMA 
Massachusetts-Rhode Island Chapter is registered with the National Association of State Boards of Accountancy (NASBA) 
as a sponsor of continuing professional education on the National Registry of CPE Sponsors. State boards of accountancy 
have final authority on the acceptance of individual courses for CPE credit. Complaints regarding registered sponsors may 
be submitted to the National Registry of CPE Sponsors through its website: www.nasbaregistry.org 
 

HFMA MA-RI National Sponsor Registry Number: 129053 
 

To receive NASBA CPE credits, you must scan in and out of each individual session you attend. General Certificates will be available to each participant 
following the conference. Keep a copy of this program along with your certificate for your records. 
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REGISTRATION 
 
Register online at: 

www.HFMARegion1.org 
 

Registration Type By March 30, 2019 After March 30, 2019 

HFMA Member 

Full Conference ……… $450.00 …………….. $495.00 

Non-HFMA Member 
Full Conference ……… $595.00 …………….. $675.00 

Add-On: 
Murder Mystery……… +$50.00 …………..… +$50.00 

 

Conference Registration Ends:  May 10, 2019 
 

Payment Methods: 
At the time of registration, you can choose to pay securely online with a 
credit card or be invoiced and pay by check.  All payments are due prior 
to attending. 
 

Refunds & Cancellations: 
All cancellation notices must be received no later than May 10, 2019 to 
receive a refund, minus a $100 handling fee. Cancellations made after 
that date will be charged the full conference fee. Anyone with a balance 
due that does not cancel will be held responsible for the balance. 
Registrants must submit cancellation/refund requests by email to 
HFMAReg1@camihq.com or using the self-cancel link in your 
registration confirmation email. Phone and voicemail are not valid forms 
of cancellation communication. 
 

Questions: 
HFMA Region 1 Office  |  781-786-8448  |  HFMAReg1@camihq.com 
 

Hope to See You! 

www.HFMARegion1.org

VENUE 

 
Mohegan Sun 
One Mohegan Sun Blvd 
Uncasville, CT 06382 
www.mohegansun.com 
 

Parking 
Free valet parking is available onsite. 
 
 
 
 

HOTEL ROOM BLOCK 
You are responsible for making your own hotel reservation including 
changes and cancellations. 
 

HFMA Region 1 has reserved a block of rooms at Mohegan Sun, our 
conference venue. While rooms are available, a preferred rate of $159 
per night, plus tax and facility fee, will be honored until April 30, 2019. 
You MUST book through the resort directly, and use the Group Code: 
HFMAR19 to ensure your preferred rate.  
 

Book by Phone:  1-877-664-3426 
 

Book Online:  https://book.passkey.com/go/HFMAR19 
 

Group Code:  HFMAR19 
 

Rate:  $159 per night, plus tax and facility fee 
 

Deadline:  April 30, 2019* 
 

*Reservations are accepted on a space and rate availability basis; 
therefore, available inventory may sell out prior to cut off date. 
 

Your credit card will be charged the first night’s room and tax upon 
booking. You will also be required to provide a valid credit card upon 
arrival. Reservations must be cancelled 2 days (48-hours) prior to 
arrival or it will result in a charge of one night’s room plus tax and full 
package. 
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18
TH

 ANNUAL HEALTHCARE CONFERENCE 
 

WE APPRECIATE OUR GENEROUS SPONSORS AND EXHIBITORS 
 
 
 

EXHIBITORS 
 
 
 

AccuReg 
Baker Newman Noyes 
Balanced Healthcare Receivables, LLC 
Bank of America Merrill Lynch 
BerryDunn 
BESLER 
BillingTree Payment Solutions 
BKD CPAs & Advisors 
Bolder Healthcare Solutions 
CarePayment 
CBCS 
Ciox Health 
Cleverley + Associates 
Collection Bureau of Hudson Valley (CBHV)

Crowe Horwath, LLP 
EnableComp 
Experian Health 
Gragil Associates 
HBCS 
InstaMed 
Jzanus, Ltd. 
LogixHealth 
Marcum LLP 
MedAssist 
MedFinancial 
Med-Metrix 
MindLeaf 
Parallon

Penn Credit Corporation 
PNC Healthcare 
R-C Healthcare Management 
RevCycle+ 
RevSpring, Inc. 
Southwest Consulting Associates 
Strata Decision Technology 
TD Bank 
The PFM Group 
Transamerica 
TruBridge 
United Collection Bureau, Inc. 
VALIC 
Waystar 
Xtend Healthcare

 

HFMA Region 1 
465 Waverley Oaks Road, Suite 421 
Waltham, MA 02452 



HFMA Connecticut Chapter  |  www.cthfma.org  | Email: info@cthfma.org  |  Phone: (860) 430-4957 

 
Imagine Tomorrow!! 

 

You Say That We Are Dreamers, But We’re Not the Only Ones 
We Hope That Day You’ll Join Us, And You’ll Hit A Hole-in-One!! 

 

*NOTE NEW DAY AND TIME - MONDAY MORNING May 20, 2019* 
  

Become part of the kickoff to the Region 1 HFMA’s Annual Healthcare Conference at Mohegan Sun Resort on 
May 21 and 22, 2019. The Connecticut Chapter is holding its Golf Outing on Monday, May 20, 2019 at the Fox 
Hopyard Golf Club in East Haddam, Connecticut, a short drive from Mohegan Sun. Fox Hopyard is 
consistently rated one of Connecticut’s finest courses and this promises to be an exciting event. 
 

Schedule 
 

8:30 am  Registration/Continental Breakfast 
9:30 am  Golf Play Begins 
3:30 pm  Reception, Awards and Prizes 
 
 

Event Details 
 

• Scramble Format 
• Shotgun Start 
• Prizes for Gross and Net plus Closest to the Pin 

and Longest Drive 
• Fee of $250.00 per Golfer Includes: 

o Breakfast 
o Driving Range/Practice Facility 
o Golf with cart 
o Roving refreshment cart 
o Lunch Reception 

• Reception only $35.00 

Sponsorship Levels 
 

• Tournament Sponsor   SOLD OUT 
• Breakfast Sponsor  
• Lunch Sponsor  
• Tee Sponsor 

 

* Call for Details on all the Sponsorships Available 
 
 

For More Information Contact 
 

Beth Ann Wetherell 
Office: (860) 970-6683 
bawetherell@gmail.com 
  

Michael Rosadini 
Office: (860) 539-6055 
michael.rosadini@yahoo.com 

Registration Form 

You may register online at www.CTHFMA.org or complete the registration form below. 
 
 

Company _______________________________________________  

Address ________________________________________________  

Phone __________________________________________________  

Email ___________________________________________________  

 

Players Name ($250/golfer) Handicap # 

1 ______________________________________________________  

2 ______________________________________________________  

3 ______________________________________________________  

4 ______________________________________________________  

 I will attend the Reception Only ($35/person) 

Grand Total $_________________ 

Checks are to be made payable to: HFMA CT Chapter and 
mail to: HFMA CT Chapter 
             701 Hebron Ave, 3rd Floor, Glastonbury, CT 06033 

CT HFMA Accepts MC/VISA/Amex/Discover. 

Card # _________________________________________  

Expiration Date __________________________________  

Card Holder’s Name ______________________________  

Signature ______________________________________  

 

http://www.cthfma.org/
mailto:info@cthfma.org
mailto:bawetherell@gmail.com
mailto:michael.rosadini@yahoo.com



